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reziume

statia ganmartavs reklamas, rogorc
samecniero dargebis mTeli rigis (Jurnal-
istika, sociologia, fsiqologia, ekonomika,
istoria, samarTalmcodneoba da sxva) gamokv-
levis sagans.

avtori aRniSnavs, rom dasaxelebuli
mecnierebebidan TiToeuli, aanalizebs ra
sareklamo saqmianobas sakuTari meTodol-
ogiebis, instrumentebisa da cnebaTa aparat-
is gamoyenebiT, SeimuSavebs reklamis saku-
Tar definiciebs.  avtors miaCnia, rom yove-
live es reklamis, rogorc movlenis, mraval-
waxnegovnebaze miuTiTebs.

garda amisa, statiaSi reklama ganix-
ileba, rogorc produqciis bazarze pro-
mociis erTerTi instrumenti da gayidveb-
is gazrdis erTerTi piroba. avtori aRniS-
navs, rom Tanamedrove reklama aris mZlavri
industria, romelic gulisxmobs sxvadasx-
va subieqtis arsebobasa da urTierTqmede-
bas.

sakvanZo sityvebi: komunikaciis instru-
menti, definicia, cnebaTa aparati

dRes reklama, rogorc gamokvlevis sa-
gani, didi mimzidvelobiT gamoirCeva. misi
SeswavliT dakavebulia samecniero darge-
bis mTeli rigi: Jurnalistika, sociolo-
gia, fsiqologia, ekonomika, istoria, samar-
Talmcodneoba da sxva. dasaxelebuli mec-
nierebebidan TiToeuli, aanalizebs sarek-
lamo saqmianobas sakuTari meTodologie-
bis, instrumentebisa da cnebaTa aparatis
gamoyenebiT.  yovelive es  reklamis, rogorc
movlenis, mravalwaxnegovnebaze miuTiTebs.

ekonomikuri dargebis CarCoSi reklama
ganixileba, rogorc produqciis bazarze
promociis erTerTi instrumenti, rogorc

reklamis, rogorc komunikaciis

instrumentis, definiciebSi

arsebuli gansxvavebis zogierTi

sakiTxis ganmartebisTvis
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misi gayidvebis gazrdis erTerTi piroba.
Tanamedrove reklama - es aris mZlavri
industria, romelic gulisxmobs sxvadasx-
va subieqtis arsebobasa da urTierTqmede-
bas, esenia: reklamis ganmaTavseblebi, sarek-
lamo agentebi, sareklamo informaciis gavr-
celebis saSualebebi, sxvadasxva samecnie-
ro, teqnikuri Tu kvleviTi samsaxurebi da
sxv.

iuridiuli mecniereba SeimuSavebs nor-
matiul aqtebs, romelbic aregulirebs
sareklamo saqmianobas, anu awesrigebs am
sferoSi uflebebsa da movaleobebs; sub-
ieqtebis, m.S. sareklamo agentebis, reklam-
is damkveTebisa da sareklamo saSualebeb-
is mepatroneTa pasuxismgeblobis ganawile-
bas da mravali sxva.

sociologiuri mecniereba ganixilavs
sareklamo saqmianobas funqcionirebadi
sazogadoebrivi institutis saxiT, romel-
ic did zegavlenas axdens sazogadoebaSi
mimdinare socialur-politikur da kul-
turul procesebze. sareklamo kampaniebis
Catarebisa da maTi efeqtianobis  Sefaseb-
isas informaciis Segrovebisa da analiz-
isaTvis swored sociologiuri meTodebi
gamoiyeneba.

fsiqologia, rogorc wesi, erTerTi um-
niSvnelovanesi mecnierebaa, romlis Ziri-
Tad definiciebsa da meTodologias sarek-
lamo muSakebi Zalze xSirad mimarTaven.
es bunebrivia, vinaidan fsiqologia Seis-
wavlis reklamis adamianur fsiqikaze ze-
gavlenas, sareklamo masalis aRqmas, momx-
marebelTa qcevis Taviseburebebs da rek-
lamis zegavleniT mis cvlilebas. sarek-
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lamo gzavnilis efeqtianoba bevradaa
damokidebuli miznobrivi auditoriis
fsiqologiur maxasiaTeblebze .
fsiqologiuri mecniereba gamodis im mo-
sazrebidan, rom reklama warmoadgens mo-
saxleobis produqtis Sesaxeb informireb-
is, masTan gacnobisa da misi yidvis auci-
leblobaSi darwmunebis process.

Jurnalistika amaxvilebs yuradRebas
efeqtiani sareklamo gzavnilis Seqmnaze,
misi, rogorc masobrivi informaciis ele-
mentis,  agebis principebsa da Tavisebu-
rebebze. es xsnis rogorc informaciis ga-
dacemis saSualebis arCevas, aseve reklam-
is teqstebis mier moxdenil zegavlenas,
romlebic vrceldeba, rogorc informaci-
ul-saxobrivi da eqspresiuli teqstebi.

amdenad, cnebis „reklama” interpreta-
cia gulisxmobs ramodenime midgomis gamoy-
enebas. garda amisa, aRsaniSnavia, rom uka-
nasknel wlebSi reklama ganixileba ara
izolirebulad, aramed rogorc saqonlis
promociis arxebisa da instrumentebis far-
To kompleqsi. specialistebi am mizniT
xmaroben specialur terminebss „marketingu-
li komunikaciebis kompleqsi” an „integr-
irebuli marketinguli komunikaciebi”. in-
tegrirebuli marketinguli komunikacieb-
is koncefciis azri mdgomareobs miswrafe-
baSi, romelic gulisxmobs momxmarebelze
zegavlenis efeqtianobis gazrdas tradi-
ciuli reklamis komunikaciis sxva forme-
biT gamdidrebis xarjze. amavdroulad, yov-
el damatebul formas unda gaaCndes saqon-
lis promociis sakuTari arxebi. terminis
„integracia” gamoyeneba gulisxmobs komu-
nikaciis sxvadasxva formis erT mTlianoba-
Si Serwymas saerTo marketinguli strate-
giis CarCoSi, vinaidan isini miiRweva erTi
miznis misaRwevad.

marketinguli komunikaciebis klas-
ificirebis sakiTxi dResac diskusiis sag-
nad rCeba, magram, rogorc wesi, ganarCeven
marketinguli komunikaciis oTx komponents,
esenia: reklama  (advertising), gasaRebis
stimulireba  (sales promotion), sazoga-
doebasTan urTierToba  (public relation)
da pirdapiri marketingi  (direct market-
ing). zogierTi avtori marketinguli komu-
nikaciebis CarCoSi mexuTe elements -  pi-
rad gayidvebsac moiazrebs.

ufro viwro gagebiT, cnebis „reklama”
Sinaarsi warmoadgens reklamis gan-

mTavsebelsa da momxmarebel Soris komu-
nikaciis gansakuTrebul formas, romelic
gulisxmobs saqonelze da momsaxurebaze
informaciis gavrcelebas sxvadasxva arx-
is meSveobiT, masiuri informirebis tardi-
ciuli saSualebebisa da specializebuli
sareklamo arxebis CaTvliT.

magram vinaidan reklamiT sxvadasxva
profilis specialistebi arin dakavebuli,
cnebis „reklama” gansaxilvelad arsebobs
mravali rakursi.

k.bove da u.arensi, popularuli dasav-
luri saxelmZRvanelos „Tanamedrove rek-
lama” avtorebi,  reklamas Semdegnairad
ganmartaven: „es aris informaciis araper-
sonificirebuli gadacema, rogorc wesi,
fasiani da, rogorc wesi, produqciisa an
ideis Sesaxeb raimeSi darwmunebis xasia-
Tis mqone, romelic  sxvadsxva arxiT vr-
celdeba.”  rogorc vxedavT, am ganmarteba-
Si aqcenti gakeTebulia masobrivi audi-
toriis raimeSi darwmunebaze.

profesori J.-J. lambeni axasiaTebs
reklamas, rogorc „sponsorisgan gamom-
dinare calmxriv komunikacias, romelic
mimarTulia firmis wmedebebis pirdapir an
arapirdapir mxardaWeraze.” komunikaciis
calmxrivoba am ganmartebaSi miuTiTebs
imaze, rom, avtoris azriT,reklamis gavr-
celebisas ukukavSiri ar arsebobs. magram
avtorTa umetesoba ar iziarebs am mosazre-
bas, vianidan Tvlis, rom komunikaciis mizno-
brivi procesi ormxrivi unda iyos da
moicavdes or subieqts: reklamis damkveT-
sa da momxmarebels.

amerikeli filosofosebis, C. sendijis,
v.fraiburgerisa da d.rotcolis azriT,
reklama warmoadgens „komunikaciis for-
mas, romelic cdilobs, produqciis xarisxi
da masSi Cadebuli ideebi momxmareblis
saWiroebebisa da moTxovnilebebis enaze.”
rogorc vxedavT, reklama am ganmartebaSic
moiazreba, rogorc masobrivi komunikaciis
instrumenti.

sxva amerikeli specialistebis, -
u.uolesis, j.barnetisa da c.moriartis gan-
marteba TiTqosda aerTianebs wina or gan-
martebas. mecnierebi miiCneven, rom ‘rekla-
ma - es aris dafinansebuli, arapiradi komu-
nikacia, romelic xorcieldeba identificir-
ebuli sponsoris mier da iyenebs masobrivi
informirebis saSualebebs auditoriaze
zegavlenis moxdenis, anda masSi  raimesak-
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en arsebuli midrekilebis aRmoCenis
mizniT.”

profesorebi d.rosisteri da l.persi
ganixilaven sareklamo komunikaciebs,
rogorc  „darwmunebis arapridapir formas,
romelic efuZneba produqciis upirateso-
baTa emociur da informaciul doneze aR-
weras.” rogorc vxedavT, am definiciaSi
aqcentebi keTdeba sareklamo gzavnilSi
ganlagebuli darwmunebis formasa da xas-
iaTze.

ganavrcobs ra am mosazrebas, fsiqologi-
isa da masobrivi komunikaciebis amerikeli
specialisti, riCard harisi, reklamas gan-
martavs, rogorc: „komunikaciis tips, romelic
gankuTnilia darwmunebisaTvis (anu igi
axdens msmenelsa Tu mayurebelze ama Tu im
zegavlenas). es efeqti SeiZleba gamoCndes
qcevaSi (mayurebeli yidulobs saqonels),
ganwyobaSi (mayurebels mowons saqoneli),
da/an kognitiur zemoqmedebaSi (mayurebeli
ukve icnobs saqonelis dadebiT mxareebs).”

reklamis cnobil frang ideologs,
a.deians, reklamis sakuTari definicia gaaC-
nia: „reklama - esaa dafinansebuli calmxri-
vad mimarTuli da arapiradi urTierToba,
romelic xorcieldeba masobrivi infor-
maciis, an sxva saSualebiT da axdens rome-
lime saqonlis, formisa an markis (sasqon-
lo niSnis) sasargeblod agitacias.” rogorc
definiciis ganmartebidan irkveva, reklama
miCneulia masobrivi informirebis erTerT
instrumentad.

sxvadsxva (cxadia, ara yvela avtoris)
definiciis analizis Semdeg vxedavT, rom
praqtikulad yvela avtori erTsulovania
imaSi, rom:

1. reklama masobrivi komunikaciis gan-
sakuTrebul formas warmoadgens;

2. reklamis taviseburebebia sarekla-
mo mimarTvis xasiaTi da misi zemoqmedeba
masobriv an individualur Semecnebaze.

Tu ganvazogadebT yvela zemoT moyva-
nil definicias da midgomas, SegviZlia Cam-
ovayaliboT reklamis, rogorc fenomenis,

sakuTari definicia: reklama - esaa maso-
brivi komunikaciis erTerTi forma, romel-
Sic iqmneba da vrceldeba reklamis damkve-
Tis mier dafinansebuli informaciul-xato-
brivi da eqspresiuli, calmxrivad mima-
rTuli da arapiradi xasiaTis teqstebi
saqonlis, momsaxurebisa da ideebis Sesax-
eb; igi orientirebulia masobrivi da indi-
vidualuri momxmareblis Semecnebaze zamo-
qmedebis moxdenaze reklamis ganmaTavseb-
lisaTvis saWiro qmedebis moxdenis mizniT.

roca vsaubrobT sareklamo komunikaci-
is sqemaze, aucilebelia imis aRniSvna, rom
garkveulwilad igi imeorebs komunikaciis
gansazRvrul socialur modelebs. mkvle-
varebis yuradReba fokusirebulia mis Zir-
iTad elemntebze:

• komunikatori, misi struqtura, misi
statusi,

• komunikaciis Sinaarsi (beWdviTi si-
tyva, televizia, radio da sxva),

• komunikaciis saSualebebi, informaci-
is gavrcelebis arxebi,

• auditoria, misi profili, ZiriTadi
maxasiaTeblebi,

• komunikaciis efeqtebi.
Tavis droze mkvlevarebis umravleso-

ba mivida im azramde, rom sareklamo teqs-
ti warmoadgens enis niSnobrivi sistemebis
saqmianobaSi funqciuri gamoyenebis erT-
erT SemTxvevas.sareklamo teqstebis Sedge-
nis saqmianobam unda gaiTvaliswinos
rogorc saqmianobis miznebi, aseve pirobe-
bi. amdenad, teqstis formirebis erTerT
mniSvnelovan faqtors misi pragmatuli
orientacia warmoadgens. swored is gan-
sazRvravs sareklamo teqstebSi sarekla-
mo aqtebis arsebobas (mowodeba, dadgena,
mtkiceba, Txovna, moTxovna da a.S.), romlebic
pragmatulobis moTxovnebis Sesabamisadaa
Seqmnili. lingvopragmatuli analizi gva-
Zlevs ara marto sareklamo teqstebis Si-
naarsis gaumjobesebis, aramed maTi anal-
izis Sedegad gaumjobesebuli definicieb-
is Camoyalibebis saSualebas.
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SOME QUESTIONS OF THE DIFFERENCES IN THE DEFINITIONS
OF ADVERTISING AS A COMMUNICATION TOOL
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Summary

The article explains the advertisements as a study subjects of the whole range of scientific fields (journalism,
sociology, psychology, economics, history, law, etc.).

The author points out that each of the aforementioned sciences, analyzes the promotional activities using the
apparatus of their own methodologies, tools and concepts, the ad will develop their own definitions.  The author
believes it indicates the diversity of the phenomenon of advertising.

In addition, the author considers advertising as a tool for promotion of the goods on the market and an
important condition for increasing sales. The author notes that modern advertising is a powerful industry, which
assumes the interaction of different subjects.

Keywords: Communication tool, the definition, concepts unit.

menejmenti da marketingi


